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Abstract
This research project aims to study and classify the design identity of Baan Wualai Lanna silverware in Chiang Mai and to study
silver-jewelry purchasing decision making of the Chinese tourists in Lanna tourist places to meet their needs in jewelry products

hrought to market. This should be achieved while still maintaining the design identity of Baan Waualai Lanna silverware in order to
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conserve the local wisdom. Moreover, this research aims to increase the opportunities in product development. To achieve the
research ohjectives, the study of history, product characters, and production process of Baan Wualai Lanna silverware was conducted.
The research team established a good collaboration with Baan Wualai silverware community, which enabled efficient collection of
data and information in the target area. The important information obtained from this study includes product characters and design
identity of Baan Wualai silverware. Moreover, we have surveyed the appreciation of the products by the target group, a group of
100 Chinese tourists in Lanna tourist places whose age ranges from 20 to 35 years old, and who were interested in the purchase of
silver jewelry products. The second research objective is to study Baan Wualai silverware production. We have interviewed the
Baan Wualai craftsmen, model-makers, and cravers to achieve this goal, The research team then analyzed this data and information
to identify the important factors in silver jewelry design characters that the target group favors. Ultimately, the designers of the
research team had designed 13 sets of silver jewelry according 1o the data collected during the survey of the jewelry. After that, the
research team had evaluated the new sets of designed jewelry by surveying the opinions of Chinese tourists in Lanna tourist places.
Then they selected the top five jewelry sets, based on evaluation, to be the silver jewelry prototypes of Baan Wualai, as well as to
produce real products to be the guidelines of silver jewelry product development for Baan Wualai silverware community enterprise.
The results of the study of the identity of Baan Wualai silverware show that not only does the production of Baan Wualai
silverware utilizes specific techniques, but it also contains specific motifs and patterns on the silverware, which indicates their own
identity. Based on the data collection, the motifs and patterns appearing on Bann Wualai silverware can be divided into 9 different
groups: the group of Dok-Kra-Tin patterns, the group of Sae patterns, the group of history of the Buddha, the group of Thai
literature, the group of Thai traditional life, the group of Burmese traditional styles, the group of elephant patterns, the group of
twelve signs of the zodiac, and the group of Dok-Phi-Kul patterns. Furthermore, the surveys of the opinions of Chinese tourists
indicate that the most favorite pattern is the group of elephant patterns, which received 529% , the second pattern is Dok-Kra-Tin
patterns obtaining 119 . Finally, the Chinese tourists prefer the silver jewelry with small size, which is also colorful, and

contemporary.
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